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Chapter2 WATERFRONT COMMERCIAL DESIGN GUIDELINES

A.

Introduction

The Waterfront Commercial area is treated as two subareas; the Old Town Waterfront spanning from
C Street to just east of F Street, and the Waterfront Commercial stretching from east of F Street to the
Waterfront Park, and describes guidelines for both the historic buildings as well as the new buildings
respectively.

Eureka is the home port to more than 200 fishing boats in two modern marinas, which can berth

at least 400 boats within the city limits. These uses have historically driven the commercial, light
industrial, and the housing developments in and near Eureka’s waterfront commercial area and have
created a district rich with fishing, boating and fishing gear, markets, boat landings, restaurants, and
tourist accommodations.

Old Town Waterfront

1. Objective

The main intent is to preserve and enhance the “Victorian Seaport”
historic character of the waterfront, along with restoring the
related fishing and tourist industries in the area. Another objective
is to preserve the existing historic buildings and to encourage new
structures to open onto the Boardwalk, as well as face onto First
Street where feasible. Restorations to those buildings deemed to
be historically significant by the Historic Preservation Commission
shall follow the Secretary of the Interiors Historic Preservation
Guidelines for exteriors.

2. Applicability

These guidelines apply to areas designated as Waterfront View up 1st Street
Architectural Review District

2. WATERFRONT COMMERCIAL
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3. Traditional District Pattern

Smaller lots dominate the area of the Old Town Waterfront and the buildings are typically longer
than they are wide. These buildings front on 1st Street as well as the F Street plaza, and there is
land available for infill improvements along the boardwalk expanding from F Street to C Street.
Architecturally, this area has a mix of Victorian Architecture styles for commercial and warehouse
buildings. Parking in this district is on-street, with some parking areas located between buildings,
facing onto 1st Street, or in front of buildings that back onto the boardwalk.

Relationship to Other Documents
e Core Area Design Guidelines
e  Sign Standards

e Development Standards

Tips for Applicants

e Verify the operating hours of the Planning Department counter: 707) 441-4160

e Verify the zoning and Design Review overlay of your parcel

e Acquire a Design Review checklist for your district.

e Acquire the site plan and architectural application content checklists.

e Inquire about proposed development/ renovations of neighbor parcels.

e st possible to participate in a shared parking agreement with your neighbor/s?

e s the City planning street improvements in your area?

e Inquire whether your building is considered historic by the Historic Preservation Commission.

4. Waterfront Guidelines

The buildings along the Old Town area of the waterfront have a character which reflects the Victorian
era of building. New infill buildings should blend with the Old Town in scale, massing, and facade
rhythms. The following guidelines discuss site planning, architectural character, circulation and parking,
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and signs appropriate to this area.

a. Site Planning
Site planning refers to how each building relates to the street, sidewalks, and neighboring
buildings. Building placements should follow the historic precedence of Old Town.
8) Building Setbacks

i. Maintain visual corridors at the street ends of the north- south running streets to

the waterfront.
ii. Place a building footprint to the back of sidewalk and/ or the Boardwalk.

iii. For parcels along any north/south street extensions, use similar setbacks as on 1st
Street.

iv. Provide a 5’ landscape setback for parking lots adjacent to the street or boardwalk.

v. Provide new storefront setbacks similar to other buildings on the block.

vi. Provide a view corridor within a development (with a lot size width of 50" or

Typical building placements on 1st Street Building facing the Boardwalk

greater) that parallels 1st Street. This can be done with a pedestrian alley between
two buildings, or through a parking lot.

2) Storefront and Entrance Locations

i. Storefronts will parallel the 1st Street frontage and/ or the boardwalk, and follow
the same rhythm in placement and dimensioning as those existing on 1st Street.

ii. Buildings that front both onto 1st Street and the boardwalk will provide a secondary
storefront onto the boardwalk.
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iii. Corner building storefronts may be located on the diagonal of the building corner.

iv. Include storefront design features on both walls of a corner building, such as
window elements and cornices, on at least 50% of the side street wall.

v. Additional storefront entries located at the side street of corner buildings are
encouraged where possible.

3) Landscaping
i. Use landscape elements to accent site and/or building entries with locally

compatible, coastal vegetation. See also Parking Landscaping below.

ii. Potted plantings on the boardwalk side of the
buildings; under windows, at seating areas, or
at entries may be provided, but will require a
coastal development permit.

4) Pedestrian Spaces

i. Site buildings to provide a public access to and
along the boardwalk.

ii. Provide a walkway through and within a parcel
that is 50’ or wider to the boardwalk.

iii. Provide seating (e.g. outdoor eating areas) and S : ,
other pedestrian oriented elements on large lot Dining close to a boardwalk
developments (such as public art).

5) Refuse Storage Areas

i. Screen trash receptacles and recycle containers and other mechanical equipment.
Use the same materials as in the buildings, or a 6’ high wooden fence.

ii. Where space allows landscape the publicly visible edge/s of the enclosure.

b. Circulation and Parking

Circulation and parking guidelines focus on reducing the dominance of parking areas and the
visual buffering of parking lots from the street and boardwalk, as well as thoughtfully place
and consolidate driveway entrances.

8) Driveway Locations

i. Use common reciprocal access driveways and parking areas whenever possible to
reduce the amount of curb-cuts.
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When feasible, locate driveway access at the side of parcel on the side street and
not on 1st Street.

Parking Location

Encourage “flexible” or reciprocal parking by allowing the use of a parking area both
for the daytime operating and nighttime operating uses.

Where possible design parking lots to connect to neighboring lots in order to reduce
the amount of curb-cuts.

Where feasible do not locate parking lots between a storefront and property line
adjacent to 1st Street.

Avoid placing parking lots at street intersections.

Do not locate parking lots adjacent to F Street and the plaza. Provide a 3’ landscape

strip adjacent to the plaza when parking is located between buildings (buildings that
front 1st Street and the Boardwalk on a single lot), and one end is adjacent to the F

Street plaza.

Parking Lot Landscaping

Private parking lots with street frontage should be:

e Attractively landscaped with 4’ -5’ planting strips including trees and shrubs

.‘-

Buffer of hedge & trees in planter

Existing corner parking lot with trees

e Screened on the peripheral edge by a hedge or masonry wall no taller than 3’
and located at the sidewalk.

Landscape with locally compatible, climate appropriate vegetation

2. WATERFRONT COMMERCIAL
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Use transparent landscaping to provide safe walking environments. Height limit of
hedges should be two to three feet.

Use water efficient/conserving irrigation systems, such as drip systems (except for
lawn areas).

Design irrigation to not allow overspill onto adjacent impervious area such as
walkways.

Group plants according to water needs.

Replace dead or dying plants in a timely manner.

4) Parking Lot Walkways

Provide a walkway on the perimeter of the buildings facing the parking area.

5) Parking Lot Lighting

Light the edges of the walkway with low level lighting.
Illuminate the parking lot with downward directed fixtures to preserve the night sky.

Do not create overspill or glare onto neighboring parcels (with the exception of
within shared parking lots)

Architectural Compatibility

With the opportunities for renovation and infill development in the Old Town Waterfront,
the architectural design of new buildings should strive to use modern interpretations of the
historic buildings as seen on 1st Street. Renovations of an historic building should seek to be
true to the original architecture subject to the renovation.

8) Heights

New buildings are limited to 3 stories and should use the same floor heights or
plates for each story as the neighboring Victorian buildings on the south side of 1st
Street.

Street wall height will not vary more than one story in height difference than the
neighboring building, to avoid stark height changes.

With buildings taller than one story, step back the second or third story floor
to provide outdoor space on the upper floor, and less building shadow on the
boardwalk.

2) Wall Articulation

Walls should match (or enhance) the rhythm of articulation or building segments of
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neighboring buildings.

—

-—. I

Varied wall heights for a new building Existing window and storefront rhythm

ii. Use the rhythm and depths of storefronts similar to the neighboring buildings on 1st
Street.

iii. Street wall facades proposed to be wider than the neighboring building should be
segmented with the use of vertical and horizontal articulation, such as:

e Sculpted, carved, or penetrated wall surfaces defined by wall and door recesses
and window reveals

e Use the same placement of window and door openings as Old Town (refer to
proportional window placement)

e Placement of balconies, awnings, and/or canopies

iv. Do not use long, blank, unarticulated wall surfaces.

v. Provide wall projections such as structural bays (typically used on the upper floors)
that are proportional to the ground floor fenestrations.

vi. Use structural piers and bulkheads to frame window and door elements.

Building Massing

i. Do not exceed three (3) stories or fifty (50) feet in height for new buildings
constructed north of 1st Street/Waterfront Drive.

ii. Maintain the historic massing characteristics on the south side of 1st street, such as
simple rectangular building forms, and street frontages.

2. WATERFRONT COMMERCIAL
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4) Building Scale

New construction shall be built to respect, not
dominate, the size and scale of neighboring
buildings. New buildings should be no more than
one story taller than the neighboring building to
avoid stark elevation changes.

5) Facade Proportions

Draw upon and maintain the simple facade
proportion of the historic building precedent in
the waterfront.

Respect the existing proportion of height to
width of facades.

Use a similar alignment of horizontal elements
(i.e. cornice line, window height/width) as the
neighboring buildings when applicable.

Enhance horizontal storefront rhythms with the
use of canopies or awnings.

If wide infill buildings are proposed, the facade
should be segmented into appropriately
proportioned components similar to those on
south 1st Street.

6) Facade Materials

Use a combination of materials which echo the

Old Town architectural materials and placements.

Y ' II
QBT

Good segmentation on new building

Do not cheaply replicate historic buildings in new buildings.

Recommended Materials

e wood

e cement fiber board

e clearglass

e glass block (storefront only)

e stucco/exterior plaster (smooth trawled)

e new or used face-brick

2. WATERFRONT COMMERCIAL
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ceramic tiles (bulkhead)

precast stone

iv. Unacceptable Materials

imitation masonry (e.g. imitation, rusticated block) of any kind
reflective or opaque glass

imitation stone or flagstone parquet

rough sawn or “natural” (dished)wood

“pecky” cedar

used brick with no fired face (salvaged from interior walls)

imitation wood siding

e

Contemporary canopy Contemporary awnings accent storefronts

coarsely finished “rough-sawn” on rustic materials (e.g. wood shakes, barn
wood, board and batten or T-111 siding)

plastic panels or vinyl siding

Awnings and Canopies

The design dimensions of canopies and awnings must follow the standards specified in
the zoning code (section ).

i. Use classic and/or contemporary awning or canopy styles.

ii. Enhance the storefront by installing awnings which are retractable and able to be

2. WATERFRONT COMMERCIAL
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Signage on Awning Awnings within facade structures

adjusted.

iii. Awnings on the same building should be of the same color and used with simple
design on the valance flap, with each shop identity in similar color and size to the
others.

iv. Awnings shall be well-maintained, washed regularly and replaced when faded or
torn.

v. Awnings should be located within, and not overlap, vertical elements such as
columns or piers.

8) Color

The district is characterized by the use of many different color combinations for
buildings and these design guidelines encourage this
pattern. Color guidelines are general suggestions and
not color specific. Generally bright and rich colors are
found in the downtown.

i. The colors for a building should help accentuate
the components of the facade; the storefront, the
main walls, and the details

ii. Use a field color for the walls.

iii. Use an accent color for the base, pilasters,

cornices or the bands.

iv. Use a contrasting color for the trim around Typical color use in Old Town

2. WATERFRONT COMMERCIAL
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windows and doors and smaller details. Typically when using two colors on the trim,
the minor trim is darker than the major trim.

There is color palettes associated with historic periods. Research appropriate colors
with the Historic Societies or library.

9) Window Proportions

Good use of window to wall ratios Existing windows example

Maintain the present proportion of window-to-wall ratio for street level window
openings, similar to the neighboring buildings, historically in the range of 70%
window to wall.

Maintain the proportion of the upper level
window openings as neighboring buildings on the
block, in the range of 40% window to 60% wall.

Use a similar alignment of horizontal elements
(i.e. cornice line, window height/width) as the
neighboring building.

Enhance horizontal storefront rhythms with the
use of canopies or awnings.

Arrange windows in a symmetrical pattern

influenced by the rhythm of the neighboring
building. New roof style on waterfront

2. WATERFRONT COMMERCIAL
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Roof Styles

Roofs may be flat with a parapet wall, sloped or pitched.

Visible portions of the roof should be sheathed with a roofing material
complementary to the surrounding buildings.

Cornice lines should be aligned with neighboring buildings to continue the flow of
architectural rhythm.

Do not use geodesic, domelike, mansard, or chalet style roofs.

Screen, cover, or hide roof-mounted mechanical or utility equipment with the use
of a parapet wall or a similar structure matching the architectural integrity of the
building.

11) Building Lighting

Overall building lighting should be limited to accenting entries or signage, and be
subdued to avoid glare.

Install architecturally compatible fagade lighting.

Provide energy efficient lighting and which does not overspill light onto neighboring
building.

12) Facade Restoration

Retain and restore original elements of the building facade. If damage or deterioration is

too severe, the element should be recreated using original materials (or materials that
have the same appearance) to match the design, color, texture and design features.

Signs

Building signs in the old town area of the waterfront
should reflect the character of the historic style of Old
Town signage. The following guidelines discuss what is
appropriate to the area.

8) Color and Materials

e

Use light letters on a dark background or dark
letters on a light background.

Use sign colors which complement the colors

Good contrast

used on the structures and the project as a
whole.

2. WATERFRONT COMMERCIAL
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iii. Use sign materials compatible with the design of the fagade. (See Recommended
Materials below)

iv. Do not paint signs directly on brick facades in historic districts. Do maintain such a
historic painted sign.
v. Paper and cloth signs are appropriate for interior use only. Please see the guidelines

under Awnings for further information.

vi. The following materials are recommended for signs in the Old Town Area:

e Wood (carved, sandblasted, etched, and
properly sealed, primed and painted, or
stained).

e Metal (formed, etched, cast, engraved, and
properly primed and painted or factory-
coated to protect against corrosion).

Sign Lighting

i. Useindirect lighting, as it is the most appropriate
type of sign illumination in the Core Area.

ii. Light signs only to the minimum level required for

nighttime readability.

Good down lighting

iii. Minimize the attachment of direct lighting
to better integrate signs with the building’s
architecture.

iv. Properly shield the light source to prevent glare from spilling over into residential
areas and any public right-of-way.

v. Use back-lighted, solid letters instead of internally illuminated letter signs.

vi. Do not use Individually-mounted, internally illuminated channel letters and
internally illuminated plastic-faced cabinet signs.

vii. Internal light box signs should be designed to light the lettering and symbols on the
sign only.

Sign Styles

i. Action Signs
e Action or animated signs are prohibited.

ii. Awning Signs

e All signs which project over a public-right-of-way, such as a sidewalk, require a

2. WATERFRONT COMMERCIAL
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City sign permit.
Text copy should be limited to the name of the business only.

Locate text only on the fabric valance flap of the awning. Letter color should be
compatible with the awning and the building color scheme.

The shape, design, and color of fabric awnings should be carefully designed to
coordinate with, and not dominate, the architectural style of the building.

In pedestrian-oriented areas, place and relate signs close to the store entrance.

Small projecting signs or signs under awnings are most appropriate in
pedestrian-oriented areas.

The bottom of awning signs should maintain at least a 10-foot pedestrian
clearance from the sidewalk level.

FﬁSHloN CENTEHR

Good sign copy on awning Awning and figurative sign

Provide removable valances and end panels to accommodate future changes in
sign copy.

Do not paint cloth awnings in order to change sign copy, as this will decrease
the fire resistant/retardant properties of the treated canvas

iii. Figurative (3 dimensional) Signs

Use one projecting sign per business.
Use pictographic images when feasible.

Use signs which advertise the occupant business through the use of graphic or
crafted symbols, such as shoes, keys, glasses, or books

2. WATERFRONT COMMERCIAL
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Incorporate figurative signs into any of the allowable sign types identified above.

iv. Wall Signs

\F!SITO_R CENTER
HISTORICAL DispLAY
SAUSALNT RICAL SOCIETY

Good sign board and graphic

Creative use of color and objects

Place signs consistent with the proportions and scale of the elements

comprising the structure’s facade. (figure)?

The best location for a wall sign is generally a band, a sign board, or a blank area
between the first and second floors of a building.

Establish visual continuity among store fronts by placing new signs consistent

with sign locations on adjacent buildings.

On a multi-storied building, the sign should be suspended between the bottom
of the second story window sills and the top of the doors or windows of the first

story. On a one-story building, the top of the
sign should be above/at top of doors and/or
windows.

Use decorative iron and wood brackets that
support projecting signs.

To avoid damaging brick and stonework,
design brackets to be bolted into masonry
joints when possible.

v. Window Signs

Window signs, permanent or temporary,
should not cover more than 25% of the area
of each window.

2. WATERFRONT COMMERCIAL
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e Use a brief message whenever possible. The business name and text identifying
the type of product or service (e.g., “maternity wear” or “attorney”) or
pertinent information (e.g., “reservations required”).

e Give letters and words ample space between each letter.

e Letters should not occupy more than 75% of sign panel or sign board area.
e Limit the number of lettering styles in order to increase legibility.

e Avoid hard-to-read, bizarre, overly intricate typefaces and symbols.

e May use symbols and logos instead of words whenever appropriate.-

C. Waterfront Commercial — Eastern Reach

The current character of the eastern reach of the Waterfront Commercial has a more spacious feel
compared to Old Town Waterfront. The buildings have a larger footprint for service and civic oriented
uses, and some lots are vacant.

1. Objective

The intent of the Waterfront Commercial guidelines is to provide design direction of a contemporary
and nostalgic fusion for the future infill buildings along the waterfront, as well as enhance the
accessibility (physically and visually) of the waterfront shore, and create a harmonious blend of
development along the north edge of Eureka.

2. Traditional District Pattern

The buildings are typically one to two stories in height, are designed with a contemporary style,

and typically front onto Waterfront Drive. The lot pattern along the eastern waterfront is wider and
shallower compared to the Old Town portion of the Waterfront. On-street parking in available in the
area, with some parking provided in rear and side parking lots.

3. Eastern Reach Guidelines

a. Site Planning

Site planning refers to how each building relates to the site or parcel, the street, sidewalk,
and neighboring buildings. In general, buildings in the Waterfront Commercial area should be
oriented toward Waterfront Drive and the developments must provide public access to and
around the waterfront.

2. WATERFRONT COMMERCIAL
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8) Building Setbacks
i. Place the primary building entry along First Street/Waterfront Drive.

ii. Place building footprints at the back of
sidewalks.

iii. Site buildings to provide maximum public
access to and along the shoreline

iv. Provide walkways and public accesses through
and within the parcel.
2) Open Spaces/ View Corridors

i. Maintain view corridors toward the harbor at
the street ends of north south streets.

. E SRR |
View corridor to water & plaza
alley within a long development or

ii. Provide a view corridor and/or pedestrian

between buildings.
iii. Create public spaces within development.

iv. Public spaces will be accessible with lit and landscaped pathways.

3) Pedestrian Spaces
i. Provide walkways through and within the parcels.

ii. Provide pedestrian areas including seating along the waterfront.

4) Landscaping- Sidewalk Setback Areas.

i. Landscape and accent site entries with locally compatible, coastal vegetation.

b. Circulation and Parking

Circulation and parking guidelines are focused on reducing the dominance of parking areas
and the visual buffering of parking lots from the street and boardwalk as well as thoughtfully
place and consolidate driveway entrances.

8) Parking Location
i. Maintain a view corridor.

ii. Locate parking lots between buildings when feasible.

2) Parking Walkways

i. Provide a walkway connection from the street sidewalk to the building entry.

2. WATERFRONT COMMERCIAL
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ii. Provide a walkway on the perimeter of the building facing the parking lot.

Parking Lot Lighting

i. Light the edges of the walkway with low level lighting.

ii. [lluminate the parking lot.

iii. Light the edges of the walkway with low level lighting.

iv. [lluminate the parking lot with downward directed fixtures to preserve the night sky.

v. Do not create overspill or glare onto neighboring parcels (with the exception of
within shared parking lots)

Parking Lot Landscaping

i. Private parking lots with street frontage should be:

e Attractively landscaped with 4’ planting strips including transparent trees and
low shrubs. It is important to preserve a waterfront view corridor when feasible.

e Screened on the peripheral edge by a hedge or masonry garden wall no taller
than 3’ located at the sidewalk.

ii. Landscape with locally compatible, climate appropriate vegetation

iii. Use transparent landscaping to provide safe walking environments. Limit the
height of hedges from 2 to 3 feet.

iv. Use water efficient/conserving irrigation systems, such as drip systems (except for
lawn areas).

v. Design irrigation to not allow overspill onto adjacent impervious area such as
walkways.

vi. Group plants according to water needs.

vii. Replace dead or dying plants in a timely manner.

Architectural Character

Contemporary architecture is encouraged in the eastern reach of the waterfront. All publicly
visible facades should receive similar architectural treatments.

8) Building Massing

i. New buildings will not be more than one story higher than neighboring buildings.

ii. Avoid long rectangular boxes by dividing the building into segments with varied wall
setbacks and/or pop-outs.

2. WATERFRONT COMMERCIAL
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iii. Break up along horizontal roof plane with a change in roof height or orientation.

2) Building Scale

i. The height of infill buildings should be
similar to neighboring buildings.

ii. New construction shall be built to
respect, not dominate, the size and
scale of neighboring buildings.

3) Wall articulations

i. Respect the existing proportion of
height to width of facades on the block.

ii. Enhance the storefront or entry of a
new building with structural additions,
wall pop-outs or recesses, or the use of
canopies or awnings.

iii. For infill buildings, segment the
facade wall into smaller proportioned
components similar to neighboring
buildings.

iv. Provide architectural treatments on

the street side of the building with one
or more of the following; windows, or Existing warehouse character
other openings, recesses or pop-outs, or

a variation in color or materials.

4) Windows and Doors
i. Provide street level window openings.
ii. Provide windows for offices on the parking lot side of buildings.

iii. The main entry to a building shall be emphasized in two or more of the following
ways:
e Recessed within a larger opening;

e Provide cover by means of a portico (formal porch)or canopy projecting from or
set into the building face (refer to zoning guidelines for allowable projections);

e Punctuated by means of a change in the rooflines, a tower, or a break in the
surface of the subject wall;
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Decorative fixtures or other details.

clear glass
glass block
stucco/exterior plaster
new or used face-brick

wood

cementfiber board

Interesting use of materials & forms

corrugated metal

masonry block

Unacceptable Wall Materials

imitation masonry (e.g. imitation, rusticated block) of any kind
reflective mirror or completely opaque glass

imitation stone or flagstone parquet

rough sawn or “natural” (dished) wood

“pecky” cedar

imitation metal wood siding

coarsely finished “rough-sawn” on rustic materials (e.g. wood shakes, barn
wood, board and batten or T-111 siding)

plastic panels or vinyl siding

6) Roof styles and Treatments

Roofs may be flat with a cornice or pediment finish, sloped, or pitched.

Visible portions of the roof should be sheathed with a roofing material

complementary to the surrounding buildings.

Avoid geodesic, domelike, mansard, or chalet style roofs.

Screen, cover, or hide roof-mounted mechanical or utility equipment with the use

of a parapet wall or a similar structure matching the architectural integrity of the

building.

2. WATERFRONT COMMERCIAL
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8) Lighting
i. Install architecturally compatible facade lighting.
ii. Provide energy efficient lighting which does not overspill light onto neighboring
building.
Signs

Building signs should reflect the architectural character of the individual buildings they are
associated with as well reflect the character of the development as a whole.

8) Sign types

Appropriate sign types and design in the east reach of the Waterfront Commercial area
are:

e Awning Signs

e Monument Signs
e Projecting Signs
e Wall Signs

e Window Signs

2) Sign Materials and Designs

The appropriate for these signs include, but are not limited to the following:

e Use sign materials compatible with the design or theme of the facade.

e Wood (carved, sandblasted, etched, and properly sealed, primed and painted,
or stained).

e Metal (formed, etched, cast, engraved, and properly primed and painted or
factory-coated to protect against corrosion).

e Use sign colors which complement the colors used on the structures and the
project as a whole.

e Use light letters on a dark background or dark letters on a light background.

e Well designed internally illuminated plastic-faced cabinet signs.

3) Sign Lighting

The proper methods of lighting these signs are the following:

2. WATERFRONT COMMERCIAL
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Direct lighting to the sign face to preserve the night sky.
Use nearby street lights to provide illumination of a sign after dark.
Light signs only to the minimum level required for nighttime readability.

Minimize the attachment of direct lighting to better integrate signs with the
building’s architecture.

Shield the light source to prevent glare from spilling over into residential areas
and any public right-of-way.




